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EDITORIAL

The future of satellite broadband and
the need for innovative spectrum
management solutions

In the SAMENA region, where satellite
broadband is growing, the demand for
applications such as digital content,
cellular backhauling, and satellite TV, is
expected to further fuel the growth of
satellite broadband. Satellite broadband
subscriber-base appears to continue to
grow over the next few years with services
such as video-on-demand, Internet TV,
data, VoIP and cellular backhaul. How the
satellite operators will manage to tackle
this situation and to get maximum return
on investment is an important area that
needs attention. Globally, the number

of subscribers to satellite broadband is
expected to reach 6 million in 2020.

Traditional satellite technology uses

a broad single beam to cover entire
continents and regions. The industry

has more recently witnessed the use of
multiple narrowly focused spot beams
and the reuse of frequencies has resulted
in spectral efficiency thus increasing
bandwidth as compared to traditional
satellites. The satellite broadband
systems based on the Ka band deploy
spot beam technology, where satellite
downlink beams cover an area of the
order of hundreds of kilometers. This
enables frequency reuse, resulting in

a considerable increase in the overall
capacity of the satellite. Latest satellite
broadband systems are being tailored for
target markets to reduce bandwidth costs
and increase capabilities to keep pace with
the increasing subscriber-base. With the
growing number of subscribers, and the
emerging applications, the demand for
demand for capacity is expected to grow
too. An increasing number of operators
are thus eyeing the Middle East and North
Africa. The Operators are investigating

different means such as alliances, sales
partnerships among others, to get
maximum business from the high growth
markets within the SAMENA region.

According to Satellite Industry
Association’s figures, commercial
communications satellites represent

over 37 percent of the total number of
satellites. With a number of international
players looking into the regional markets
for investment in satellite industry, the
satellite broadband sector is expected
experience considerable growth.
Consumer satellite broadband revenues
have increased from US$68 billion in
2008to almost US$100 billion in 2014
showing an ample growth. Demand for
satellite capacity is evolving and operators
are thus exploring new ways to offer
satellite broadband services in an efficient
and cost effective way.

We at the SAMENA Council have always
been cognizant of the significance of
satellite broadband industry and have a
very active working group (Satellite) on
this very subject so as to provide a prolific
platform for knowledge, experience
sharing, and collaboration in light of

the growing demand in the regional
markets. The purpose of the Satellite
working group is to take a leadership
role in developing and shaping the
emerging technologies for the satellite
communications industry in the SAMENA
region in the interests of the Council's
membership as well as the overall
industry.

Yours truly,

Bocar A. BA
Chief Executive Officer
SAMENA Telecommunications Council
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Khalid Ahmed

Balkheyour
President and CEO
Arabsat

Mr. Balkheyour has over 30 years of
experience in the telecoms industry,
Khalid Balkheyour has held the role
of the President and CEO of the Arab
Satellite  Communications Organization
(ARABSAT) since 2003. He came to
Arabsat from Lucent Technologies where
he was the Executive Vice President for
Marketing and Sales from 1999 to 2003.
Prior to that, he was the Vice President
of Operations and Maintenance in the
Saudi Ministry of PTT, later known as
Saudi  Telecommunication ~ Company
(STC). He holds Master degree in
Electrical Engineering from California
State Polytechnic University Pomona in
1981. He serves as Vice Chairman of the
Board at Thuraya Telecommunications
Company.

Q What change
have you seen in the
developments and

evolution of the satellite

industry in the past 5

years? Is the industry

keeping up the pace of

its progress?

A. Major  developments

in the satellite industry in the

past five years took place in

services business modeling and

manufacturing and launching, for

example:

«  More satellite companies of
national interests

«  Cooperation and agreements
between satellite operators
to reduce cost

« Consolidation trends are
picking up

e Electrical/Hybrid propulsion

«  High throughput satellites

*  Hosted payloads

« We have also witnessed
market price degradation by
25% to 30% from industry
peaks in 2010-2013.
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EXCLUSIVE INTERVIEW

Q. What is Arabsat
looking for in its future
satellites as well as how
does the company plan to
make best use of future

assets?

A. Arabsat has now two
satellites under  manufacturing;
Badr-7 to be launched in Q4, 2015 at
26deg E, and HS-3 (joined satellite
with Inmarsat) to be launched end
of 2016 at 39deg E. Arabsat has also
awarded two new satellites’ contracts
recently, HS-4 (Joined Satellite with
King Abdulaziz city for Science
and Technology in Saudi Arabia) at
39deg E and Arabsat-6A at 30.5deg
E. Arabsat satellite fleet will reach 11
satellites by 2018.

All  of Arabsat new satellites
incorporate Ka-band for enterprise
data and broadband in the Middle
East and Africa with a number of
hosted payloads and commercial
partners.

Arabsat will also continue to
maintain its efforts to enhance and
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promote its video neighborhoods at
26deg E for the MENA and 39deg
E for Europe through its Hellas-sat
subsidiary.

Q. What initiatives have
you taken so far that are
aimed at speeding up the
resolution of interference
and improving the quality
of service for satellite

communications users?

A. Arabsat is an active
member of the IRG group and
continues to play a major role in
creating awareness in the industry.
Arabsat is participating in the
Carrier ID initiative and its expert
engineers are certified examiners
and trainers at GVF to train and
certify SAT engineers on the best
industry standards for handling SAT
equipment and accordingly minimize
the unintentional interference.

As for the intentional interference,
Arabsat has participated in different
industry groups fighting against
jamming and has brought the

issue up in all relevant national and
international bodies.

Arabsat was recently selected as a
member of the Board of GVF and
look forward to continue working
with industry stakeholders on all
related matters.

Q. Arabsat and CeTel
recently  joined  hands
in extended C-band
partnership in Africa; please
tell us more about this joint

venture.

A. CeTel and Arabsat has been
working together for the past 10
years to provide robust enterprise
and data solutions to businesses
across MEA region. Both Arabsat and
CeTel have developed an affordable
and wide coverage service for data
services through a new hub based
at CeTel premises in Germany to
utilize Arabsat-5C satellite at 20deg
E, expanding customers’ options for
service provisioning.




EXCLUSIVE INTERVIEW

Q. Which one of
Arabsat’'s services has a
major chunk in boosting

revenue streams?

A. Arabsat has a balanced
mix of telecom and broadcasting
services. Arabsat 26degE hotspot
remains as a major revenue
streamline for Arabsat with a
neighborhood constituted of 500+
TV channels, 80+ HD channels, 200+
radio channels, Pay- TV networks.

Arabsat African operations
constitutes another major streamline
of revenue across Arabsat fleet with
big number of C-band transponders
deployed in African coverage.

Q. Do you believe that
IPTV growth depends on
the development of fixed
broadband infrastructure
only or Satellite Broadband

has a role to play also?

A. Arabsat has recently
launched its HBB TV platform in
cooperation with Selevision at its
video neighborhood at 26deg E.
Arabsat servers are located at both
Jordan Media City and Overon in
Spain. We target providing value
added services to our customers
that would enhance the end
viewer experience. We believe that
infrastructures complement each
other and everyone has its own role
to play.

Q Do you think that
there is a significant
difference of bandwidth
demand  between the
SAMENA region and other

parts of the world?

A. The global trends are almost
the same. The differences depend on
the specific markets that are being
served by each satellite operator
and how the satellite operators can
bypass the supply Vs. demand trends
through their business development
and sales activities, However, the
market prices has degraded by 25-
30% over the past three years.

Q How do you look at
C-band spectrum allocation
in the Arab States? Up to
which extent you see that
this band could be used by
mobile operators especially
as mentioned in a recent
report prepared by Frontier
Economics, saying that
using just the lower portion
of the C-band (3.4-3.8GHz)
for mobile could generate
at least USD 7.6 billion for
the Arab States economies.
What are your thoughts on
this?

A. Arabsat is actively
participating with industry groups
fighting against this direction. We
have seen that telecom operators are
not efficiently using their available
spectrum as different case studies
have shown. We believe that C-band
is crucial for the development of
many regions especially in Africa
and our region. The revenue
scenarios built by telecom operators
to convince governments are
exaggerated and don't account for
the opportunity loss of development
of the those countries’ communities
only possible through C-band. We
go to the WRC, 2015 united as an
industry and we have prepared very
well for what is coming. The ITU
needs to look carefully at the exact
needs of each region and make its
decision accordingly.

Q Can you please
share with us some of the
Arabsat's key projects or
upcoming ventures that are

under focus?

A. Arabsat  has  acquired
Hellas-sat in 2013 to acquire new
resources and access new markets.
Arabsat is building its strategy
around expanding its business to
Asia and neighboring regions and
extending its service portfolio.

SAMENA TRENDS _ APRIL_2015

Arabsat has signed a partnership
agreement with Inmarsat to launch a
joint satellite together named HS-3
and the deal was announced in June
2014. Arabsat has also signed a joint
satellite agreement with KACST on
HS-4. Arabsat is currently working
on few more deals and will be
announced in due time.

Q Do you think that
HD channels are the major
force behind fueling the
satellite broadcasting

throughout the region?

A. Arabsat certainly believes
so. Our cooperation agreement with
E'shailsat will fuel HD content at our
location at 26deg E with exclusive HD
content. Arabsat has also launched
My-HD light Pay-TV  platform
based on HD. Now, more than 80
HD channels are transmitting from
26deg E neighborhood.
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Consumer Satellite
Services Revenue
Growth (US$ Billions)

Consumer Satellite Services Revenue Growth (USS Billions)
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Data Source: Satellite Industry Association (SIA), Statista
Image Source: SAMENA Telecommunications Council
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Consumer Satellite
Services Aggrigate
Revenue Growth
(US$ Billions)

Data Source: Satellite Industry Association (SIA), Statista
Image Source: SAMENA Telecommunications Council
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MEMBERS
UPDATES

Etisalat organizes
workshop for government

entities; highlights key
technology trends and
solutions

Etisalat shed light on the latest

technology trends to the government
sector at its workshop recently held in
Abu Dhabi. The workshop had more
than 100 representatives including IT
Managers. Etisalat experts highlight
opportunities for government entities
of the UAE in view of upcoming IT and
telecom trends and requirements of the
nation. Among several topics, improving
security, increasing IT efficiency levels
and the transition to smart government
model were the key focus of the event.
The workshop also saw discussion on
Etisalat's latest solutions and products
offered to meet these requirements,
including Cloud Services, Managed
Services, M2M solutions, data centers,
e-security services, e-commerce,
solutions for smart cities and electronic
payment solution. The workshop was
held in line with Etisalat's strategy to
align with the technological needs of the
government. It created a platform for the
telco to showcase its solutions in the field
of ICT, including a portfolio of Managed
Services that provide organizations with
enhanced value-addition.

A
(@

Omantel to showcase
innovative solutions and
offers with major presence
at comex

Omantel is geared to showcase a set of
new innovative solutions, products and
offers that are focused on providing
customers with enhanced experience
throughout this year’s COMEX with a
major presence in the Shopper and
Corporate areas of Oman's biggest
annual exhibition of telecommunications
and information technology. During the
5-day event the company is set to reveal
a number of exciting new offers for both
its individual and business customers
as Oman'’s leading Telecommunications
Company uses this major ICT show to
engage and interact with its customers.
The Business and Shopper stands will be
staffed throughout the week by a team
of enthusiastic Omantel representatives
who are looking forward to meeting
existing and potential customers and
introducing them to new and existing
solutions, products and offers and a
range of stunning gadgets. Among
the most exciting announcements will
be the reveal of a major new advanced
technology that is expected to change
the telecom landscape and innovative
that can help customers experience the
real value of Omantel home broadband as
well as the introduction of a range of new
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solutions and products for individual
and business customers. Haitham Al
Kharusi, Vice President of the Consumer
Business Unit said: "COMEX 2015
provides us with a superb platform
to meet our customers face to face
and present them with a number of
innovative new products and services.
“They can also experience a range of
innovative fixed, mobile and internet
services and have the opportunity to
meet our team and learn more about
the new technological advancements
and how to experience the real value
of Omantel home broadband”. In
addition to individual consumers,
Omantel will also be showcasing its
extensive offers to the business sector
during COMEX. Todd Dick is Vice
President of the Corporate Business
Unit and commented: "We are looking
forward to this year's event and the
opportunity to meet our existing and
prospective corporate customers face
to face. "“Oman’s biggest annual ICT
gathering is a unique opportunity
for our rapidly growing corporate
business unit to showcase the full
range of our innovative and highly
sophisticated services that add value
to businesses and are able to handle
the requirements of any size. Our
technological expertise, qualified staff
and years of experience make Omantel
the undisputed market leader in the
business sector” Omantel is also
promising a number of surprises and
exciting and innovative activities in
and around their exhibition areas
during COMEX 2015 that are set to
excite visitors of the event.

PTCL upgrades business

intelligence system
to enrich  customer
experience

Pakistan Telecommunication Company
Limited (PTCL) has deployed a state-
of-the-art Enterprise Data Warehouse
and Business Intelligence system.
This system will enable Company
to proactively understand customer
requirements and serve them in
a more efficient manner through
delivering an enriched experience as
per international best practices. The
upgraded system will further improve
PTCLs service delivery platforms
and add substantial value to overall
customer experience. Raed Abdel
Fattah Chief Information Officer PTCL
said, "PTCL has partnered with Teradata
in this strategic endeavor to develop

insights into customer behaviors and
use these insights to develop offers
and services to meet customer needs.”
Khuram Rahat Managing Director
Teradata Pakistan said, "This is just
the start of a long and productive
partnership where we will continually
engage with PTCL business teams to
deliver more value through deeper
insights and analytics.”

du awards top 3 glo-
tastic runners from
NEORUN

Over 4000 Neo Runners braved
ten energizing and surprising NEO
zones, and their faces and clothes
were covered in neon UV paint in the
process, as they participated in the
night-time NEORUN, the first ever
production of its kind in the Middle
East. Today, du spread extra cheer
by announcing 3 winners from its
social media campaign to support
NEORUN. As partners to the event,
du ran a competition on social media
asking contenders to share their most
creative pictures at the run, with the
du brand colors, using the hashtag
#everystepcounts. The three sporting
the maximum amount of blue on
their faces and bodies received an
‘Every Step Counts’ gift box, including
a trophy and an iPod touch. Of the
70 entries, the three lucky winners
chosen by du were @rami_alil9, @
Afroman_elgrande, @kareim242.
“"We are proud of our enthusiastic
and committed du employees, who
joined the other colorful runners in
navigating the unique and surprising
NEO zones. The whole event was
incredibly inspiring, everyone enjoyed
being active and crossed the finish
line with a smile on their face” said
Hala Badri, Executive Vice President,
Brand and Communications, du. “By
partnering with unique events such as
NEORUN, du is able to lead the way
in achieving its vision of motivating
people to create a better tomorrow
for themselves and their country by
always making fun lifestyle choices”
“To see the 4000 glowing NEO runners
walking, jogging and running around
the 5K track was a fantastic sight to
see. They lit up the Autodrome with
their glowing gear and paint!” said
Pach Ang, CEQ, Founder and Managing
Director of REDFILO Events. “"NEORUN
is for all shapes and sizes. Our goal
is to support and motivate healthy
lifestyles, and by partnering up with du
we were able to successfully send that
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wonderful message across. You don't
have to be a professional runner, you
just have to know how to have fun!” To
encourage a healthy lifestyle through
its Every Step Counts initiative, du has
been organizing and participating in
several entertaining events aimed at
promoting a healthy lifestyle through
fun experiences. Smartphone users
can download the du Wellness App
and adopt it into their everyday health
and fitness routine.

Star India selects
Accenture for digital
distribution

Star India, one of India’s entertainment
broadcasters, has selected Accenture
to help develop, launch and deliver
its over-the-air programming to
India’s online, multiscreen consumers.
The hotstar service is built on the
Accenture Video Solution (AVS)
software platform, and will be funded
primarily through advertising, using
the platform’s new digital advertising
functions. It will have a catalogue
of more than 45,000 movies and
television series. Leveraging AVS, Star
can deliver broadcast-quality content
to consumers on a wide variety of
devices over Wi-Fi, 4G, 3G and 2G
networks, including those with limited
bandwidth resources such as 2G feature
phones. "With hotstar, our ambition is
nothing less than the establishment
of a whole new model for on-demand
video consumption in the world,” said
Sanjay Gupta, Star India COO. "We
will drive dramatic innovation on this
platform with benefits for both users
and advertisers. Accenture has been a
valuable partner in this effort. They are
walking side by side with us in creating
this compelling platform, bringing the
best of their product and technology
expertise to the table. Together, we will
establish compelling new benchmarks
in the over-the-top space.”

In addition to service delivery,
Accenture is managing the hotstar
operations using the client's on-site
team in Hyderabad and Accenture’s
Global Video Operations Centre in the
Philippines. "By creating a digital video
service available on multiple screens,
Star has secured its status as India’s
most  advanced  next-generation
content provider,” said Ashish Khanna,
managing director for Accenture’s
Communications, Media & Technology
operating group in India. "It is one
of the first services globally to offer
entertainment, movies and sportson a
single platform for free while enabling
new consumption models. This
provides consumers access to a rich
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catalogue of content delivered online
with interactive advertising formats
that provide multiple opportunities
for content monetization by Star’s
advertisers and we're excited to be
Star’s delivery partner.”

Huawei Smartwatch to
arrive middle of the year

Huawei has already introduced its
entry to the smartwatch arena at the
Mobile World Congress early last
month. We were able to get our hands
on the company’s first Android Wear
watch and we were impressed that
it doesn't look too geeky. It actually
looks like any ordinary round watch.
If it weren't for the digital display,
you'd think it's just your average
everyday watch. The Huawei Watch
has a potential to become a bestseller
because of its classic design but we
don't know when it will be released
exactly. When asked on Twitter when
the smartwatch will be available,

Huawei UK (@HuaweiUK) replied it will
be "around the middle of this year”. It

could mean June or during summer—
in the UK. The answer seemed vague to
the person who asked the question so
he commented that maybe he should
just buy a Moto 360. Huawei UK knows
the smartwatch is coming soon but no
official UK release date has been given
yet. Huawei could only be giving an
estimate but we're certain it will be this
year. The Chinese company shouldn't
let this year be over without any sign
of the smartwatch or else fans will go
ahead and buy other options already
available.

Here's a quick review of the Huawei
Watch specs so you'll have an idea
if this is something to be excited
about: 4GB storage, 512MB memory,
Bluetooth 4.1 connectivity, 1.4-inch
round faced touchscreen, 400x400
pixel display, 286 ppi resolution, built-
in heart rate monitor, and 6-Axis
motion sensors. The smartwatch will
also come with a magnetic charging
station. No mention on availability and

battery life but it should be able to
last the whole day. As for the pricing,
German retailer Billinger said it will
cost 349 Euros which is around $370.
The gold edition is said to be more
expensive by 50 Euros.

HRDF honors Mobily for
Saudization

The Human Resources Development
Fund (HRDF) rewarded Etihad Etisalat
(Mobily) Company in recognition of its
efforts in attracting and maintaining
functional national cadres as well as
allowing career progressing and salary
increase. Mobily confirmed that this
award is an incentive to attract more
national talents and promote the
localization ratios and Saudization
plan in the company in addition to
the graduation of leaders working in
the Saudi market. Melfi Al-Marzoki,
senior executive officer HR Center
of Excellence, received the award
on behalf of Mobily in the presence
of HRDF officials Omar bin Meezan
Melibari, DGM for customer care, and
Muhammad bin Abdullah Al-Absi, GM
for Riyadh region.

The Nitagat Saudization program aims
to stimulate private sector enterprises
to raise Saudi workers' wages and to
hire more jobless Saudis, as well as
to upgrade the classification of their
Nitagat plans.

Mobily won formerly Prince Naif Gold
Saudization Award several times as
part of Mobily's strategy in raising
the ratio of Saudization and the
development of Saudi employees. This
contributed toward providing a work
environment that helped to increase
productivity and enhance self-efficacy
of the employee. The most prominent
motivation provided by Mobily for
its Saudi employees are the year-
round continuous training programs,
and provide the opportunities for
employees who desire to continue
their college education or get a
master's degree or doctorate or
any other specialized certificate.
Mobily also offered leadership and
professional development programs
in collaboration with Franklin Covey
Middle East Foundation.

Consequently, 100 employees already
graduated and mastered the most
prominent programs that will, by God
willing, contribute to the development
of the company’s business in the long
term, as well as raising the level of their
competency. In this context, Mobily
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presented a program of promising
leaders, which included 60 candidates
from the company's employees, 80
percent of them Saudis.

HBO GO available as
standalone service in
Hong Kong

Starting April 13, the public can
subscribe to HBO GO, an over-the-top
(OTT) service offering unlimited access
to a vast library of HBO and CINEMAX
Original content. HBO GO was first
launched in Hong Kong in 2013 for
now TV's HBO subscribers* free of
charge. The significance of today’s
news is that the online streaming
service will be extended to users
without them having to commit to a
TV package. HBO GO offers unlimited
access to a vast library of more than
1,000 hours of HBO and CINEMAX
Original content. As well as offering
original HBO series such as the latest
GAME OF THRONES season, HBO GO
opens up access to self-produced
films, documentaries, entertainment
specials, family content and behind-
the-scenes exclusives and previews.

Viewers can use HBO GO to watch
award-winning and critically-
acclaimed HBO and CINEMAX Original
programming that includes mega-hit
series such as THE SOPRANOS, BAND
OF BROTHERS, ENTOURAGE and SEX
AND THE CITY, as well as more recent
series typified by SILICON VALLEY,
VEEP, GIRLS, THE KNICK, TRUE BLOOD,
TRUE DETECTIVE, THE NEWSROOM
and more. No HBO GO content will
be removed, so viewers can watch
their favourite shows whenever and
wherever the mood takes them. “The
standalone OTT HBO GO service in
Hong Kong now offers any viewer with
an Internet connection access to their
favourite HBO and CINEMAX Original
content,” said Mr. Jonathan Spink, CEO,
HBO Asia. "HBO GO offers subscribers
more choice and control over what
they want to watch, when they want to
watch it, and across multiple devices,
whether at home or on the go.”

Ms Loke Kheng Tham, PCCW's
Executive Vice President of Pay TV,
said, "We are excited about extending
the collaboration between now TV
and HBO, and pleased to provide
HBO content beyond the TV space
by offering HBO GO subscription on
a standalone basis. Viewers simply
need to download the HBO GO app
and register with now ID to access the
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HBO and CINEMAX Original library
at anytime from anywhere.” HBO GO
can be downloaded from Apple's App
Store for iOS devices, or from Google
Play for Android devices, and the
service is available for subscription for
an early-bird offer of just HK$43* per
month until June 29, and HK$88 per
month afterwards.

Batelco Caters to
Increasing Demand
in  Enterprise Physical
Security

Batelco , the Kingdom’'s leading

business  solutions  provider s
constantly on the quest to expand
its physical security portfolio in order
to support the increasing security
requirements for organizations
across all sectors. The Bahrain market
continues to see an increasing
demand for innovative and managed
security solutions. Physical security
of property, data and equipment
has become a prime concern for the
public and private sector organizations
of all sizes. Batelco s suite of physical
security solutions will give customers
access to the full range of industry-
leading physical security products.
Batelco has established partnerships
with well-known security providers,
to meet the specific needs of different
organizations and implement scalable,
flexible and cost-effective physical
security solutions. An increased focus
on security is prompting enterprises
and government agencies around the
world to expand their use of video
surveillance and other physical security
technologies. The vast amount of data
created by these systems is challenging
organizations to effectively capture,
analyze and store security data.
Batelco ‘s Security Solutions benefit
customers by denying unauthorized
access to facilities, equipment and
resources. Batelco ‘s Security Solutions
are available on both sale and rental
schemes and atvery competitive prices.
Batelco designed a flexible rental
scheme that relieves its customers
from the burden of heavy investments.
The plan also offers Batelco 's support
during the contract period as well as
providing comprehensive assessment,
design services, installation, testing
and full after sales support - giving
businesses peace of mind when
investing in new solutions. Batelco's
Security Solutions help safeguard
businesses with security solutions that
protect people, assets, operations and
facilities.

With an exclusive focus on business
protection, considerable time
is dedicated to wunderstand the
organization's operations, identify
internal and external threats, and
design smart solutions to help
businesses guard against loss of
inventory,  property,  productivity,
profits and assets. Batelco offers
complete support in the analog-to-
digital migration and management
of legacy security systems, as well as
the installation of fully wireless digital
video network solutions. The solution
spans the offering of video surveillance
systems for small businesses, to
enterprise video surveillance for
hundreds of locations. Comprehensive
video management software (VMS)
platform for the Enterprise segment
offers users a complete visual overview
of the organization's surveillance
installation with interactive maps
revealing camera locations. Alarms
displayed directly in the maps
make it easy to quickly identify and
address incidents throughout the
entire system. If an incident occurs,
efficient video search tools enable
users to easily find relevant video
clips and export evidence. Users with
different skill levels and system access
can view live and recorded video
through three convenient, intuitive
viewing interfaces. The provision of
Physical Security Solutions positions
Batelco as an end-to-end ICT solution
provider offering customers with a
one-stop-shop experience. On an
ongoing basis, Batelco continues to
expand its ICT portfolio and strives to
deliver new solutions to its customers.
Batelco has played a pivotal role in
the country’s development as a major
communications hub and today is the
leading integrated communications’
provider, continuing to lead and shape
the local consumer market and the
enterprise ICT market.

Batelco is well known as a leading ICT
solutions provider offering a spectrum
of solutions such as Infrastructure
Solutions, Unified Communications &
Collaborations, IT & Physical Security
to name a few. The Company's
comprehensive choice of products
and services meets international
standards and furthermore, Batelco 's
Business Enterprise team is capable
of customizing its products and
services to meet the specific needs
of customers, bearing in mind the
different industries and sectors they
operate in.
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Huawei & Higher
Colleges of Technology
Sign MOU to Bridge
Digital Education Divide
in UAE

With the advent of the UAE's knowledge
economy, Huawei—a global
information and communications
technology (ICT) solutions provider—
and the Higher Colleges of
Technology (HCT) today announced
a Memorandum of Understanding
(MOU) to develop a range of Smart
Education initiatives for its students in
the UAE. The ambitious MOU outlines
three programs implementing various
E-education technologies designed to
improve the standards of education
and learning for HCT's students.
Specifically, the partnership will see
Huawei develop a Telecommunication
Academy at HCT, establish virtual
classrooms at its campuses and launch
an ICT training exchange program
at Huawei's HQ in Shenzen, China.
Abdullatif Al Shamsi, Vice Chancellor
of the Higher Colleges of Technology
said: “The Higher Colleges of
Technology maintains a commitment
to excellence in education, and a
hallmark of its learning model is the
strong focus on successful student
learning outcomes in technology
and innovation, educating our
students for the 21st century. We
are therefore pleased to continue
working with Huawei to create new
ways of enhancing learning through
the innovative uses of technology.”
Strengthening its commitment to
developing the education sector in
the UAE, Huawei will work closely
with HCT to deploy its solutions at
the institutions various campuses
across the UAE. The ICT vendor is a
strong advocate of helping educators
empower youth by equipping them
with the right knowledge and tools to
help them grow professionally. Peng
Xiongji, General Manager, Huawei
UAE said: “This MOU is testament
to our commitment to developing a
true knowledge economy in the UAE
and helping to offer more interactive
learning for students. We are great
believers in the power of technology
and how the right technology
tools can revolutionize education
in the UAE. We are confident that
through this MOU with HCT, we will
make a make a measurable impact
to the availability and quality of
education for its students.” Working
alongside HCT to integrate it into
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their curriculum, Huawei will launch
a 'Telecommunication  Academy’,
delivering a specialized training course
that will offer students the opportunity
to broaden their understanding in
ICT field. Encompassing practical
and theory components, the course
will give students detailed hands-
on experience in deploying Huawei's
ICT solutions. The course prepares
students for the Huawei professional
training certification, which they
will be eligible to apply for once
they graduate from HCT and offers
a clear transition from education to
employment. Following the successful
deployment of the Virtual Classroom
program in 2013, which provided
students and faculty access to a host
of new digital tools for creating a more
interactive  learning  environment,
Huawei will extend its services to
accommodate more students across
all of HCT's campuses. Huawei's
e-Classroom program extends the
concept of ‘borderless classrooms’
and addresses the strategic challenges
faced by distance learning as well
as the managing and sharing of
knowledge resources across multiple
classrooms and campuses.

This will improve classroom learning
experiences through support for real-
time interactions via high-definition
audio and video tools, convenient
course recording and streaming,
interactive e-whiteboards, and more
immersive device applications. The
third element of the Huawei MOU
with HCT will see the launch of the
ICT vendor's ‘Seeds for the Future’
education exchange program, which
will offer 15 each year the opportunity
to develop practical skills preparing
them for a career in the ICT industry,

learning from
Huawei's  experts
at its HQ in China.
Developing a

local talent pool
of educated and
technologically
skilled individuals
has become a
leading priority
in the UAE as the
rise of technology-
focused
development
continues to offer
new opportunities
within the regional
ICT industry. The
MOU outlines a
programme for Huawei to provide
technical training including workshops
and technical training sessions on a
range of ICT trending topics including
next-generation networks, network
architecture and  implementation,
VoIP, security solutions and cloud
computing amongst others.

Cisco Acquires Data
Center SDN  Startup
Embrane

Cisco said it will acquire Embrane, a
Santa Clara, California-based software
defined networking firm. Cisco made
a strategic investment in the company
last year, leading a $14 million Series
C funding round. The acquisition is
expected to close at the end of the
current quarter. Terms of the deal were
not disclosed.

Data center SDN startup Embrane'’s
platform provides lifecycle
management for application-centric
network services. It provides layer 4-7
network services and helps bridge
a larger transition to SDN. Embrane
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will be integrated into Cisco's Nexus
data center switch portfolio and
extend Cisco's Application Centric
Infrastructure capabilities. ACI s
Cisco's proprietary approach to
data center SDN. SDN helps make
the network and its parts fluid. ACI
is aimed at making the network
responsive to application needs
automatically. ACI  communicates
high-level application requirements
to intelligent network hardware, which
self-configures  accordingly. There
has been rising activity in Network
Function Virtualization in particular,
which replaces physical appliances
with virtualized network functions
like firewalls, load balancers, intrusion
detection, and WAN accelerators.
Embrane’s Heleos platform deploys
software-based appliances such as
firewalls across a pool of commodity
servers. "With agility and automation
as persistent drivers for IT teams,
the need to simplify application
deployment and build the cloud is
crucial for the data center” Hilton
Romanski, Cisco's head of corporate
development, wrote in a blog post.

Embrane will join Cisco's Insieme
business unit, the foundation of which
was the 2012 acquisition of Insieme a
data center SDN startup Cisco itself
founded. Insieme was

acquired as part of the

ACI effort, launched
that same year in
response to a growing
SDN opportunity and
formally launched in
2014. Embrane tech
will feel at home at
Cisco given the two
companies have worked

extensively together.
Embrane’s founders
formerly worked
for Cisco. Following

funding, Embrane has added lifecycle
management for a variety of Cisco
products and expanded support
for other third-party systems. “With
this acquisition, we continue our
commitment to open standards
through programmable APIs and
multi-vendor environments,” wrote
Romanski. “More importantly,
we remain committed to the rich
ecosystem of partners and customers
in production through the automation
of network services, cloud and system
management  orchestration,  and
automation stacks.”
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Ooredoo in first place

with over 3.6 million
subscribers
Ooredoo  mobile  operator has

distinguished once again in Algeria
through its 3G network. According to
figuresreleased by the ARPT (regulation
of Post

and Telecommunications

Authority) Ooredoo  ranks  first
with 3,607,541 subscribers on 30
November 2014. Figures released
by the ARPT are estimations applied
to the prepaid subscriber base
declared by each operator. Ooredoo is
followed by Djezzy with only 581,386
3G subscribers. Concerning Mobilis
operator, ARPT has not validated
the data provided by the operator
considered incomplete. “The data
provided by the operator on the
final deadline of March 31, 2015 are
incomplete. The Regulatory Authority
has therefore not been able to
complete the audit of its stated prepaid
subscriber base on 30 November 2014,"
says the ARPT, adding that” the WTA
and OTA operators responded in the
time allotted to information requests
sent to them for this purpose by the
Regulatory Authority. The operation
was conducted for them on time and
led to audits that were expected.”

PCCW Shares Surge after
Government Awards
Broadcasting License

PCCW Ltd. shares jumped by the most
in 17 months in Hong Kong trading
after the government awarded the

company a free-to-air television
broadcasting license. Richard Li's
PCCW rose as much as 8.6 percent
after the government Wednesday
gave its unit a 12-year license to
operate two channels that broadcast
over the air. Shares of I-Cable
Communications Ltd. also rose on
optimism it will get final approval for
its permit first granted in 2013. Hong
Kong is seeking to retain choices in
its non-cable television market after
the government yesterday decided
against renewing Asia Television Ltd's
free-to-air license, leaving the city
with one such broadcaster. Thousands
had marched in protest in 2013 when
the government rejected Hong Kong
Television Network Ltd.s application
for a license. “We hope that HKTVE's
entry into the free TV market will
benefit our audience-at-large with
more quality programming choices,
Commerce Secretary Gregory So said
at a briefing yesterday, referring to
the PCCW unit. PCCW shares traded 6
percent higher at HK$5.08 at 9:48 a.m.
local time. I-Cable rose 4 percent to
77 Hong Kong cents. Shares of Hong
Kong Television Network plunged 9.6
percent to HK$3.03 after yesterday
gaining on bets that it may invest in
ATV. The government decided against
renewing ATV's license because it
failed to provide concrete restructuring
proposals before a deadline, So said
yesterday. This is the first time Hong
Kong has decided against renewing a
broadcast permit, he said. Owners of
Asia Television, the city’s first Chinese-
language broadcaster, have been

seeking investors as the company

struggled to attract advertisers and
failed to pay wages to staff. The
government's decision was announced
after Derek Lai, a court-appointed
manager from Deloitte Touche
Tohmatsu, said on Wednesday that
ATV's majority shareholders signed an
agreement to sell to an investor, whom
he didn't identify. Deloitte last night
said it was "disappointed” about the
decision after making every effort to
find an investor.
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SLA Mobile brings Direct

Operator  Billing to
Microsoft's Windows
Phone Store for Zain
customers

SLA Mobile, in partnership with Zain
Group is pleased to announce the
launch of Direct Operator Billing for
Microsoft's Windows Phone Store for
Zain customers. Direct Operator Billing
will allow Windows Phone users the
ability to pay for digital goods and
services by charging the transaction
amount to their monthly phone bill
or prepaid credit. This represents an
exciting opportunity for SLA Mobile
and Zain to work with a global brand
such as Microsoft to bring Direct
Operator Billing to Zain's Windows
Phone users. Zain has launched Direct
Operator Billing in partnership with
SLA Mobile in Kuwait, Jordan and
Bahrain with further rollout across the
Zain Group to be completed within
the coming months. Nic Stirk, CEO
at SLA Mobile commented, “This is a
great opportunity for us to work with
a worldwide brand such as Microsoft
to bring Direct Operator Billing to
the Windows Phone Store for Zain's
customers. It sets in stone the demand
for quick and secure digital payment
solutions such as Direct Operator
Billing.” Scott Gegenheimer, Zain
Group CEO said: “The exciting world
of mobile digital services is driving
the mobile industry forward at the
moment. By being one of the first
telecom providers in the Middle East
to launch a Direct Operator Billing
service, this extension of agreement
with SLA Mobile to include the
Windows Phone Store reinforces our
dedication to providing customers
with the best digital purchasing
experience on all major online stores
in a safe and easy manner” With the
rapid growth of e-commerce in Middle
Eastern markets and the issue of fraud
increasing, Direct Operator Billing
gives users a secure alternative to pay
for goods and services online without
the need to enter debit or credit card
details.
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Vodafone Qatar CEO
named Telecom Leader
in GCC

Kyle Whitehill, Chief Executive Officer
of Vodafone Qatar, has recently been
named in the TOP CEO Awards and
the leading CEO of the Telecom
industry across the region. Organized
by business publication TRENDS
magazine in conjunction with INSEAD
business school, the TOP CEO Awards

~

b

2015 ceremony paid tribute to
business leaders whose success for
their organizations is an instrumental
factor in the continued growth of
the region. The fifth installment of
the annual program, TOP CEO 2015
honored business heads judged to
have excelled in the field of leadership.
Mediaquest, the media company
behind the initiative, says that the
scheme is the most credible of its kind
in the region, as only leaders of the
firms listed on the stock exchanges of
Saudi Arabia, the UAE, Qatar, Bahrain,
Kuwait and Oman are eligible for
ranking.

Kyle Whitehill, Chief Executive Officer
of Vodafone Qatar, said: “To me, the
fundamental job of a CEO is not just
to help your team create a vision,
strategy and a plan - it is to engage,
inspire, and motivate people across
the organization. There can be no TOP
CEO without a TOP team backing him
or her each day. I therefore accept the
honor of being in the TOP CEO Awards
on behalf of Vodafone Qatar's talented
and tireless team, without whom we
would have never reached this stage.
From telecommunications to banking
and air travel, I am additionally proud
to stand among a group of such
distinguished global business leaders
who are indeed shaking up their
industries and shifting the centre of
gravity toward this region as partners
- not passengers - on its remarkable

economic journey.” "About 5 years
ago, we were extremely honored to be
invited to bid for the second mobile
license and consequently we were
able to localize one of the world's
biggest and most valuable telecom
brands and privileged to be partnered
with Qatar Foundation. There isn't
a single global brand in Qatar which
has localized itself as much as we
did and we were the first and only
global brand to list on the Qatar
Exchange. This was a solid testament
to our steadfast commitment to Qatar,
bringing a wealth of local knowledge
and experience together with our
global credentials and track record.”
Whitehill added. "With Vodafone
Qatar sitting at the heart of the largest
mobile networks in the world, we
were confident that our presence in
the local market will help to change
the competitive landscape, introduce
world-class innovations and raise the
bar of the industry; and that's exactly
what we did and we keep on doing as
we aim to empower every single one
of our customers to be confidently
connected by providing unique, worry-
free experiences.” continued Whitehill.
Vodafone Qatar switched on its mobile
network on March 1, 2009 and shortly
after started delivering great value to
its customers with a range of exciting
products and services. Its cutting-
edge networks infrastructure is the
first green field networks project in
Vodafone Group in the past 15 years.
This places the company in a great
position to develop, in the future,
one of the world’s only converged
networks. Vodafone launched its fiber-
based consumer and enterprise fixed-
line services commercially in October
2012.

IBM InfoSphere

DataStage achieves
Huawei Ready™
Certification for Big Data
compatibility

HuaweiannouncedthatIBMInfoSphere
DataStage has achieved Huawei
Ready™ status after the successful
integration and interoperability test
with Huawei Fusionlnsight. The result
indicates that there is minimal risk
involved for customers to deploy big
data solutions by integrating Huawei
Fusionlnsight with IBM InfoSphere
DataStage.
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IBM InfoSphere DataStage® is a core
product module of the InfoSphere
Information Server  information
integration platform, which offers
universal data access to on-premise,
cloud, mobile, and structured and
unstructured data. It helps enterprises
maximize business value from big data
at any volume, velocity and variety,
and enables them to obtain a building
workflow capability that combines
Hadoop-based activities defined via
Oozie with other data integration
activities.

Mr. Ren Zhipeng, President, IT Cloud
Computing Product Line, Huawei, said,
“We are pleased that IBM InfoSphere
DataStage has qualified for, and will
receive the Huawei Ready™ logo,
and that it works effectively with
Huawei's big data products. This will
help enterprises acquire real valuable
information from the torrents of
data and gain insights on potential
opportunities and risks. Huawei
is committed to investing in the
development of big data in the long
term and dedicated to building the
most extensive ecosystem with global
partners.”” Ms. Ritika Gunnar, Senior
Executive, Information Integration and
Governance, IBM Analytics Platform,
IBM, said, "IBM InfoSphere platform
together with Huawei’s FusionInsight
platform helps customers get more
bang for their buck from big data
platform investment. By combining
Huawei's smart Hadoop technology
and IBM’'s proven data integration
and data governance technology,
the joint solution creates a market-
differentiated enterprise class big
data platform that leads in a highly
competitive  market. It enables
customers to create enterprise-level
smart data management solutions
in the shortest time and lowers the
cost of overall IT investment. IBM will
continue work with Huawei to create
innovative data integration and data
governance big data solutions.”

Huawei Ready™ is a big data
compatibility certification program that
validates the compatibility of partner
products and solutions with Huawei
FusionInsight. The Huawei Ready™
certificate demonstrates to customers
that partner products and solutions
meet the highest compatibility and
interoperability standards set by
Huawei and customers can be jointly
supported by partners and Huawei.




REGIONAL & MEMBERS UPDATES

® REGIONAL NEWS

REGIONAL
UPDATES

PTA holds Pakistan Mobile
App Awards 2015 today

In order to encourage young innovators
and entrepreneurs to develop new
mobile  applications, the Pakistan
Telecommunication  Authority  (PTA)
is going to hold Pakistan Mobile App
Awards 2015, ceremony on April 27.
Under the competition, the authority
invited individuals from Pakistan to
submit innovative mobile applications
in six different categories, with an
overall objective to promote the use
of high-speed mobile Internet for the
benefit of the society. The event would
be held in partnership with Internet
Society (ISOC) Asia-Pacific Bureau,
cellular mobile operators and handset
manufactures. All submissions to the
competition were subject to pre-defined
criteria including uniqueness, value to
public, functionalities, sustainability and
quality of the mobile application under
agriculture, entertainment, kids, security
and community and business categories.
With over 100 entries received, Pakistan
Mobile App Awards competition proven
to be well acknowledged, reflecting a
lively evolution of innovation in Pakistan
duly supported after introduction of
3G/ 4G services in the country. The
broadband Internet users in Pakistan are
above 16 million that includes more than
12 million 3G/4G subscribers indicating
huge market potential for new services
and applications.
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Zain Iraqg applies for
Baghdad share listing

Zain Iraq, the country’s biggest mobile
phone network operator by subscribers,
has applied for a listing on Baghdad's
stock exchange, parent firm Zain told
Reuters, taking the first step in a long-
delayed plan to go public.

Iraq’s three mobile network firms were
required to float a quarter of their shares
and join the Iraq Stock Exchange, or ISX,
by August 2011 as part of their 15-year
licenses awarded in 2007. But so far only
Ooredoo unit Asiacell has floated, joining
the ISX in February 2013. Daily fines for
not doing so are being levied against the
other operators — Zain and Korek, the
smallest of the three. Zain Iraq has “filed
its first set of application documents
for its initial public offering to the Iraqi
Securities Commission [ISC]", a Zain
spokesman said via e-mail. “This is the first
step in the process of Zain Iraq fulfilling
its mobile license obligations.” Zain Irag's
application is subject to approval from
the bourse and telecommunications
regulators, Zain added. “They [Zain Iraq]
have preliminary approval,” Abdul Razzaq
Al Saadi, the ISC's chairman, told Reuters.
“There are some technicalities that need
to be ironed out, such as the mechanism
of listing and subsequent trading and
some further requirements from Zain
that they have ple